
Growing Together. 
Creating Confidence. 
Making Every 
Moment Count.

W
elcom

e
N

ote
Product 
Focus

Safety
First

Com
m

unity
Im

pact
Com

pliance &
 

G
overnance

Custom
er 

Education &
 

Engagem
ent

Brand
M

om
ent

O
ur People 

&
 Culture

Celebrating
Excellence

Looking 
A

head



Welcome Note

From March to May, we embraced every opportunity to learn, connect, and 
make a meaningful impact. Across our business, we strengthened our 
commitment to our people, our customers, and the communities we serve.

We championed workplace safety, celebrated our achievements, 
promoted financial literacy, strengthened compliance, and found new ways 
to make insurance easier to understand. We also came together through 
moments of learning, collaboration, and celebration, reminding us that our 
greatest strength has always been our people.

Every initiative, every conversation, and every milestone brought us one 
step closer to our purpose of creating confidence and building a brighter 
future for those we serve.

As you explore this edition, take a moment to look back on a quarter filled 
with purpose, progress, and impact. These are the stories that shaped the 
last three months, and we're proud to share them with you.

Every Quarter Tells a Story
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BRAND MOMENT

Bringing Protection 
Closer to Everyday 
Nigerians
Insurance is most powerful when it's accessible.

This quarter, SanlamAllianz Nigeria took another step towards making insurance more 
convenient through our collaboration with Justrite, one of Nigeria's leading retail chains.

The partnership reflects our shared commitment to meeting customers where they are, 
making insurance solutions easier to access as part of everyday life.

It's more than a collaboration.

It's another step towards making insurance simpler, more accessible and more relevant 
to the communities we serve.

As we continue to innovate and build strategic partnerships, our focus remains the same꞉ 
creating confidence by bringing protection closer to every Nigerian.
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Motor Insurance

Every time you get behind the wheel, you're setting off with a destination in mind. But while we can 
plan our journeys, we can't always predict what lies ahead.

That's why Motor Insurance is more than a legal requirement. It's peace of mind.

Whether you're commuting to work, running daily errands or heading out on a family road trip, 
having the right protection means you're prepared for the unexpected.

At SanlamAllianz Nigeria, our Motor Insurance solutions are designed to keep you moving with 
confidence, offering reliable protection when you need it most.

Because the best journeys aren't just about getting there, they're about knowing you're protected 
every step of the way.

Why Choose SanlamAllianz Motor Insurance?

Comprehensive protection for your vehicle.
Fast and reliable claims support.
Financial protection against unexpected loss or damage.
Confidence every time you hit the road.

Drive with confidence. We've got you covered.

Every Journey Deserves Confidence
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SAFETY FIRST

Protecting What Matters Most
At SanlamAllianz Nigeria, protection begins long before a policy is issued. Throughout the 
quarter, we reinforced workplace safety through health, emergency preparedness and 
wellbeing initiatives, empowering our people with knowledge that could make a real 
difference.

Medical Emergencies꞉ Every Second Counts
Employees learned how to recognise emergencies, respond quickly and take the right first 
steps before professional help arrives.

Hear the Signal. Move Fast.
Fire alarm awareness reinforced evacuation procedures and the importance of staying calm 
during emergencies.

Health & Wellbeing
Heat Stress Advisory, Mental Health Awareness Month, Hantavirus awareness and Health 
Talks encouraged healthier lifestyles and proactive wellbeing.

Safety isn't just a 
workplace priority—it's 
a shared responsibility.
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COMMUNITY IMPACT

Beyond Business. Making a Difference.
Creating confidence goes beyond the workplace. This quarter, we connected with 
communities through education, outreach and meaningful partnerships.

Give to Gain
This International Women's Day, we celebrated the power of giving back. Through the 
“Give to Gain” initiative, we came together to support and uplift others, demonstrating 
that meaningful impact begins with simple acts of kindness and generosity.

The initiative reflected our commitment to inclusion, compassion and creating 
opportunities that empower women and strengthen our communities.

Empowering Local Businesses
Knowledge is one of the most valuable investments we can make.

During the quarter, we engaged members of the Association of Tailors in Oshodi and 
the Plank Sellers Association during their monthly meeting at Iyana Ipaja, sharing 
practical financial education and introducing simple insurance solutions designed to 
support their businesses and livelihoods.

By meeting people where they are and speaking in ways they understand, we continue 
to make financial protection more accessible to everyday Nigerians.

Celebrating Every Child
Children's Day was a joyful reminder of the importance of nurturing young minds and 
creating memorable experiences.

At the Children's Day Fun Fair in Port Harcourt, families came together for a day filled 
with learning, laughter and celebration. It was an opportunity to connect with the 
community while celebrating the dreams, creativity and limitless potential of every child.

Because investing in children today is an investment in a brighter tomorrow.

Real impact isn't 
measured by 
where we go, 

but by the lives 
we positively 

influence.
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CUSTOMER EDUCATION & ENGAGEMENT

Making Insurance Easy to Understand

Insurance should feel simple, practical and relevant. Throughout the quarter, we 
continued helping customers make informed decisions through clear, engaging 
communication.
We launched a TikTok Insurance Education Series using simple, relatable language to 
explain insurance concepts.

Every Customer Story Matters

Our Customer Experience Docuseries highlighted the importance of listening, learning 
and improving every customer interaction.

Ready for the Rainy Season

We shared practical vehicle safety tips to help customers prepare for wet‐weather 
driving.

Protect Every Journey

Our Motor Insurance campaign encouraged motorists to stay protected wherever the 
road takes them.
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Integrity isn't just 
one of our values, 
it's how we earn 
trust every day.

COMPLIANCE & GOVERNANCE

Leading with Integrity

Trust is earned through the choices we make every day. Throughout the quarter, we 
strengthened our culture of accountability through awareness, training and responsible 
business practices.

Protecting Information, Protecting Trust

Data Protection and Privacy awareness sessions reinforced responsible data handling.

Learning Never Stops

Compliance Awareness and Data Protection Training equipped employees with 
current regulatory knowledge.

A Milestone Worth Celebrating

SanlamAllianz Nigeria was proudly absent from the NFIU list of non‐compliant 
reporting entities, reflecting our commitment to integrity and excellence.
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OUR PEOPLE & CULTURE

The People Behind the Purpose

Behind every milestone is a team of passionate people. This quarter celebrated 
learning, collaboration and the culture that brings us together.

Stronger Together

Our Quarterly Town Hall provided another opportunity to reflect on our progress, 
celebrate achievements and align on the journey ahead.

It was a moment for open conversations, shared successes and renewed commitment to 
delivering excellence across the business.

Celebrating the Everyday

Sometimes, the best moments happen when we simply pause to connect.

Our Q1 TGIF celebration gave colleagues the opportunity to relax, celebrate the 
quarter's successes and strengthen the relationships that make teamwork possible.

Because great workplace culture is built just as much in shared laughter as it is in 
shared goals.

A great workplace is built by 
people who inspire, support 

and grow together.
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CELEBRATING EXCELLENCE

Finishing the Quarter Strong

Every achievement reflects the passion and commitment of our people.

2025 TRAC Awards

The 2025 TRAC Awards recognized outstanding contributions across the business, 
celebrating colleagues whose dedication and performance continue to inspire 
excellence.

Every achievement reinforces our commitment to delivering exceptional value to our 
customers and living our values every day.

CIIN Walk

We joined insurance professionals to promote collaboration and the future of the 
industry.

SanlamAllianz Nigeria FC
Our SanlamAllianz Nigeria Football Club continued to bring colleagues together 
through healthy competition, teamwork and camaraderie, proving that strong 
relationships are built both inside and outside the workplace.

Innovation in Action

During Insurance Week, our graduate trainees, The Risk Architects, showcased their 
creativity and problem‐solving skills at InsurQuest 2.0.

Competing against teams from across the industry, they presented their innovative 
product, My PADI, and proudly secured 3rd place overall.

Excellence isn't a destination, it's a habit we build together.
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LOOKING AHEAD

The Journey
Continues
The Journey Continues

Every new quarter brings fresh opportunities to learn, grow and make an even greater 
impact.

As we look ahead, we remain committed to creating confidence through innovation, 
exceptional service and meaningful connections with the people and communities we 
serve.

The months behind us have been filled with progress, collaboration and purpose, and 
we're excited about what comes next.

Thank you to our employees, customers, partners and stakeholders for being part of the 
journey.

Together, we're building more than an insurance company.

We're building confidence.

See you in the next edition.

W
elcom

e
N

ote
Product 
Focus

Safety
First

Com
m

unity
Im

pact
Com

pliance &
 

G
overnance

Custom
er 

Education &
 

Engagem
ent

Brand
M

om
ent

O
ur People 

&
 Culture

Celebrating
Excellence

Looking 
A

head



Stay Connected
Let’s Build Confidence Together

Follow @sanlamallianzng on all social media platforms for꞉

Practical insurance tips
Product updates made simple
Real customer stories
Helpful financial insights

Have questions or need support?
Our team is always ready to help.

Life Insurance꞉ 0700 702 0020
General Insurance꞉ 0800 00 2554269

Life Insurance Email ꞉  wecare@sanlamallianz.com.ng
General Insurance Email ꞉  care@sanlamallianz.com.ng

Website꞉ www.sanlamallianz.com.ng
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